


A RESPONSIBLE CRAFTSMANSHIP e
BUSINESS MODEL

| JOB CREATION AND

| CREATIVITY AND RESPONSABILITY

SAVOIRFAIRE

Workforce2x in 10years
62%in France

Valuesharing |

Creativity of the 16nétiersaround
the theme of the year/Astonishment

Promotion and exploration of
savoir-faire

| INTEGRATION AND

EXCLUSIVITY

| QUALITY AND

DURABILITY

Localanchoring
3 leathergoodsworkshopsopeningsin
3 Frenchregions

Responsiblesourcing

Morethan 80 exceptional

raw materials
Exclusive distribution network

2 storeopenings
5 expansions/ renovations |
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A BOLDCREATION ok

A Successfulvomen's and men's Ready-to-Wearcollections

o \ A Enrichmentof the leather goodscollection with the models
O In-The-Loop, Maximors, Birkin Picnicand Hacados

A Presentationof new! @9 SF = jewBl® F; J =

| A Launch of theUn Jardin & Cythérenew perfume

K—/\ A Presentationof the Homeuniverse collections during the
J

— Milan Design Week

A Newchronographversion of theHermés HO8vatch

2023 HalfyearResults | 4



THE DEVELOPMENT OF Pl
PRODUCTION CAPACITIES

A Threeleather goodsworkshopsopenings
y Louviers (Eure)
y La Sormonne (Ardennes)
y SaintJunien (HauteVienne)

A Fourleather goodsworkshopsprojects ongoing;
y Riom (Puyde-D6me),scheduledin 2024
y * A'<KA¥=K H9 ? F 9 ; schetu@@in26Z5L = 6 J
y Loupes (Gironde)scheduledin 2026
Yy CharlevilleMézieres (Ardennes$cheduledin 2027

A Strengtheningof capacityinvestmentsand verticalintegration
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ANINTEGRATEDOMNICHANNEIAND s
EXCLUSIVE DISTRIBUTION NETWORK
(1/2)

A lnvestmentscontinuing in the multilocal distribution network

A Openingof new stores:
y Naples,fifth store in Florida (United States)
y Aspen (United States)

A Expansion andenovation of stores:
y Hamburg(Germany)

- HERMES

vy Nanjingand BeijingPeninsula (China)
y Abu Dhabi (United Arab Emirates)
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ANINTEGRATEDOMNICHANNEIAND s
EXCLUSIVE DISTRIBUTION NETWORK
(2/2)

A Strongmomentum of e.commerce salesvorldwide
A Openingof the new digital platform in Brazil

A Trafficincreaseand entry point to the Hermésiniversefor new clients,
complementaryto the stores

A Newomnichannelservices and avider range ofproducts available
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NSRRI A SINGULAR ik

S \

/"/ o

= R (i s /lt COMMUNICATION

A RevealingHermés in arauthentic and unconventionalmanner
E Saut Hermésat the Grand Palais éphémeéir Paris
E HermésFitin Singapore
E On the Wings of Herméis Taipei
E*x= ) AGKI M= < M net&hlyixn Barcelda& Austi hnd Strasbourg
E Hermés in theMakingin Lille

A Rediscoveringhe 16métiersof the house
E Silkevent, Kite Festivalin Dubai, Buenos Aires and Busan
E Menuniversein Tokyo andvomenuniversein Shanghai
E petit h in Osaka
E Homeuniverse Hermés Paraddn Seoul
E Jewelleryevent,! @9 S F = attBe9FRubalirg store in Paris
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ARTISANAL ANRESPONSIBLE Py
BUSINESS MODEL

| LOCALANCHORING

Sustainablereal estate standards:
2 new E4Czertified leathergoods
workshops

| PEOPLE, AT THE

HEART OF OUR
VALUES

Accelerationof job creation

Maintain the rate oEmployees
with disabilitiesin France> 6% |

54 production sitedn France

|

HERM
i e —
i > C |- | CLIMATESTRATEGY

i T o iy Lt ' RESPONSIBLE

; i ey | Reduction of emissions between SECTORS
2018 and 2030 (validated by SBTi) :
€ -50.4% in absolute value scopes 1&2 Renewalof the Jewelleryand
B e ; 5 100% of supplieraligned with the
. (%9 | 100%renewable energy by 2030 | CSR brief by 2024 |
2023 HalfyearResults | 10



HERMESSOCIALLYRESPONSIBLE ek

A Dynamicjob creation

y Atthe end of June 2023, the group employed 20,607 people, including 12,875 in
France, with an acceleration in job creation

y >900recruitments in the first semester, of which >500 in France

AValuesharing

y A6" free shareplan for all employeesannouncedin June
A Training

y EcoleHerméslessavoirfaire: extensionto the Guyennesite

y Launchof acertified training courseon the professionof cutter

A Commitmentfor diversity andinclusion

y Directemploymentrate of peoplewith disabilities: 6.85%
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IMPLEMENTATONF THE e
CLIMATESTRATEGY

A Sustainablereal estatestandards
y Standards for high environmental and social performance real estate
y Louvierss D9 1 GJEGFF =5 -cértifiedindustAaKbuitelidgd KL #F ! T

A Protection of biodiversity:
Yy Measuring our impact on biodiversity throughout the value chain

y Process SBTN (ScienBasedTargetsfor Nature)launchedwith scientifictargetsaligned
with global limits for freshwater, land usepceansand biodiversity

i
Nl

i

7 ”/Ii/ i
i!n%’”»’m
’ﬁ////// i =

A Energysobriety:
y Control energy consumption: energy intensity divided by 2 in ten years

y Exceeded target 0f10% energy consumption for industrial sites anti1%
for stores and tertiary sites

y 100% renewable electricity in France
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ACTIVITY el

A Revenue in the firshalf of 2023reachedE6.7 billion (+25% at constant
rates and +22% aturrentrates)

A All theregionsposted strong growth of 20% or above and all the
business lines confirmed their solid momentum

A Sales increased considerably both in the group's stores (+25%) and
In wholesaleactivities (+26%)

A Sales in the second quarteeachedE r' ¥ ' (+ASB6RAtAcGhBtant rates
and +22% aturrentrates),with an exceptionalperformance in Asia
which benefitted from a favourablecomparisonbasis
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Revenue by
geographical area




REVENUE BY Py
GEOGRAPHICAAREA

‘ Change at
AF EE June 2023 constant rates
France 593 24%
Europe (excl. France) 836 22%
EUROPE 1,428 22%
Japan 636 26%
Asia-Pacific (excl. Japan) 3,297 28%
ASIA 3,932 27%
Americas 1,185 20%
Other 151 42%

TOTAL 6,698 25%
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REVENUE BGEOGRAPHICARAREA

2023/ 2022

Other France
2 %12 % 9 %/ 9%

Americas
18 %/ 18 %

Europe
(excl. France)

12 %112 %

Japan

10 %/ 10 %
Asia-Pacific

(excl. Japan)
49 %I 49%
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Revenue
by sector




REVENUE BYECTOR

‘ Change at
AF EE June 2023 constant rates
Leather Goods and Saddlery 2,780 21%
Ready-to-wear and accessories 1,922 35%
Silk and textiles 444 22%
Other Hermés sectors 836 32%
Perfume and Beauty 249 10%
Watches 317 24%
Other products 150 4%
TOTAL 6,698 25%
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REVENUE BGECTOR ¥t

2023/ 2022 Watches Other Products

5%/5% 2 %/3 %
Perfume and Beauty

4 %1 4 % ’

Other Hermés sectors
13 %/ 12%

Leather Goodsand Saddlery
41 %I 43 %

Silk and Textiles
7 %I 7%

Ready-to-wear and Accessories
28 %I 26%
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Income
statement




CONSOLIDATED
INCOMESTATEMENT

~ % %
AF EE June 2023 revenue June 2022 revenue
Revenue 6,698 5,475
Cost of sales (1,863) (1,586)

Gross margin

4,834 72.2% 3,889 71.0%

Communication

Other sales and administrative expenses

Other income and expenses

(259) (3.9% (196) (3.6)%
(1,226) (18.3)% (982) (17.9)%
(403) (6.0)% (406) (7.4)%

Recurring operating income

2,947 44.0% 2,304 42.1%

Other non-recurring income and expenses

Operating income

2,947 44.0% 2,304 42.1%

Change y-o0-y

+28%
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HALFYEARRECURRIN@®PERATING ey
PROFITABILITYEVOLUTION

in % of revenue

. . * 34.3* 34.9 34.8
32.6 325 339
I I I I I I 21.5

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

44.0

40.7 42.1
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CONSOLIDATED

INCOMESTATEMENT

%

%

AF EE June 2023 revenue June 2022 revenue
Operating income 2,947 44.0% 2,304 42.1%
Net financial income 75 (35)
Income tax (831) (647)

In % of income before tax 27.5% 28.5%
Net income from associates 43 25
Non-controlling interests (8) (6)
Net income attributable to owners of the parent 2,226 33.2% 1,641 30.0%
Change y-0-y +36%
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HALFYEARNETPROFITABILITY e
EVOLUTION

in % of revenue

24.8
23.0
22.3 22.3
21.6 21.0
I I I I 13.5

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

33.2

30.0
27.7
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HALFYEARREVENUE AND
NETINCOMEEVOLUTION

AF
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2,000

1,500

1,000

500

T ar

Sales CAGR over 1fears +14.3%

Netincome CAGR over 1§ears +19.3%

335

5,475

6,698

2,226

2013 2014 2015 2016 2017

———Revenue

2018

2019

—&—Net income

2020

2021

2022

2023

3,000

2,500
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1,500

1,000
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AF EE
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Investments
and cash flow




OPERATINANVESTMENTS =it

Real estate and group projects
Erpx EADDAGF

Production and divisions
EXp EADDAGF

Total
ETFfx EADD F

Stores and distribution
EXx EADDAGF
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RESTATEDCASH

FLOWSTATEMENT
AF EE June 2023 June 2022
Operating cash flows 2,615 2,001
Change in working capital (509) (261)
Cash flows related to operating activities 2,106 1,740
Operating investments (249) (190)
Repayment of lease liabilities (137) (128)
Adjusted free cash flow 1,720 1,421
Financial investments (92) (10)
Dividends paid (1,384) (850)
Treasury share buybacks net of disposals - (115)
Other changes (138) 169
Change in net cash position 106 615
Closing restated net cash position 9,848 7,685
Opening restated net cash position 9,742 7,070
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SIMPLIFIED BALANCE

SHEET

Assets
AF E: F
18.3
17.5
Non-current assets
Inventories
Other current assets
Cash 9.2

30/06/2023 31/12/2022

Liabilities

18.3
17.5

Shareholderssquity

Non-currentliabilities

EA Currentliabilities

30/06/2023 31/12/2022
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OUTLOOK ok

AThe group continues the year 2023 with confidence, thanks to the
highly integrated artisanal model, the balanceddistribution network,
the creativity of collectionsand the loyalty of clients

A In the medium-term, despite the economic,geopolitical and monetary
uncertaintiesaround the world, the group confirms an ambitious goal
for revenuegrowth at constantexchangerates

AThanks to its unique business model, Hermeés is pursuing its kergn

development strategy based on creativity, maintaining control over
know-how and singular communication
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2023: ORANGE, e
THE COLOUR OF ASTONISHMENT

A Acceleration of job creation
A Continued investments in production capacities and vertical integration

A Store openings and expansions, notably:
y Los Angeles Topanga and Chicago (United States)
y Chengdu and Beijing SKP (Mainland China)
y Bordeaux (France) and Vienna (Austria)

A Launch of the % chapter of Hermés Beauty around the eyes in September

A Continuation of programmes backed by theondationd'entreprise
Hermeées:Manufactoand Manuterrato be rolled out in other academies
and other countries
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